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A B|g Opportunity to PRINT OPEN RATES
Be Part of the Big Picture Full-page 4-color: $47,548
Once a year, Barron’s goes beyond its analysis of Full-page, B/W: $35,221
individual funds to take a look a‘t.the developments— 1/2 Page B/W: 518,534
and performance—of fund families.

1/4 Page B/W: $9,270

Barron’s unique Fund Families Special Report provides
readers with a dynamic and valuable perspective on this ONLINE SPECIAL NEWS REPORT PACKAGE
important industry. Readers turn to this issue to learn
more about the families they invest in—as well as the
ones they work forl Among Barron’s primary readers in Barrons.com Front Page Roadblock $10,000
business or the professions, 41% are fund managers with
an average of $11.3 billion in assets under management.

300,000 Barrons.com 300x250 ROS Impressions $16,000

Create the Perfect Advertising Plan—and Save!

For information on all Barron’s Special News Reports—as well as
opportunities to save with Special News Reports packages—
please visit www.barronsmag.com.

This exclusive, special report is a magnet for readers and
a high-profile platform for advertisers looking to make
maximum impact on this influential audience.
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